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Copy of article in the Chicago Tribune Q-Section November 9, 2003

Headline:  When you care enough to send the very bounciest   ------------  byWendy Navratil
November 9, 2003
She's known around the Jefferson Park Post Office as the Lady with the Balls.
Just about every day, Michele Sipolt Kapustka arrives with arms full of vinyl balls in all shades of the rainbow. They are stamped with jumbo messages, addresses and postage and sent on their way, without burden of any additional packaging, to recipients far and wide.

"The clerks get a kick out of it," she said. "You know they talk about me at postal conventions!"
For six years, she had been using Sharpie markers to scrawl messages to friends and family on balls and similarly unconventional media, including wood, chopsticks, hockey pucks, even rocks. Postal workers and customers were always so curious, she decided to focus on the balls and began marketing her idea last summer as SENDaBALL, imprinting wishes such as "Have a BALL on your birthday," or "BOUNCE Back Soon."

Via word of mouth alone--"I make a lot of sales just standing in line at the post office," she said--she just took a 1,000-ball order from a company for its sales force.
Far from running afoul of postal workers, she has become a VIP. She simply must keep the size of the balls below 10 inches diameter. They even send a truck to pick up her big orders.
"I told [the postmaster] he'd be cursing me in a few weeks," she said, "and he
said he wouldn't. Revenue is revenue."
Check www.sendaball.com. Balls are about $9 each, including shipping.
Copyright (c) 2003, Chicago Tribune
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Why Send A Card When You Can SENDaBALL!
By Beth Anderson   on December 19, 2008 12:01 AM | Permalink | Comments (7)


Michele Sipolt Kapustka has taken humor and a children's toy to THE BIG IDEA with Donny Deutsch.  Coining the phrase, "Great minds think alike", Michele and her sister started a business sending inflated balls through the mail each with a special message.  With this idea, SENDaBALL was born!

Michele, can you please tell Chic Galleria.com readers a little about yourself and how you got started?  
Myself?  Oh certainly.  3rd of 5 kids in a working class family.  Went to a liberal arts college (Augustana) and I worked for the same direct mail company for 17 years as a creative director in downtown Chicago.  I am married to my high school boyfriend, and we have 4 boys. My sister lives across the street from me and we are both pretty creative outgoing people.  We regularly would try to come up with THE BIG IDEA that would afford at least one of us to stay home with our kids (we have 7 between us).  We had idea after idea.  All talk.  Over the years it has always been a running joke in my family that I can send silly stuff in the mail without an envelope or a box.  I sent my sister a pair of chopsticks from San Francisco - just wrapped the stamps around it and wrote her address really really small on the square side.  I've sent a sandal, a sugar packet, a rock, a brick (that was expensive).  Then a few years ago I was in Osco and happened to notice that big bin of BOUNCY BALLS on sale for 99 cents.  I had an idea.  I could send that.  So I wrote on it

"HAVE A BALL with your new baby" to my girlfriend, and took it to the post office - they mailed it.  It was so funny when she called laughing.  So - over the years I would send balls now and then, but no big deal.

Then, one day in June 2003 I was entering a contest with a ball (you will HAVE A BALL if you pick me to win) and a guy behind me asked me over and over what kind of business it was.  I told him it wasn't a business, but he insisted that I send a ball for him to his friend.  He gave me $6.  It was strange - so I called my sister and told her about the funny encounter, and she screamed "I THINK WE ARE ONTO SOMETHING".  Within 7 minutes on the phone with her, we had bought a website for $9.99  - put "under construction" on it and my phone number. We had a business.
Where do you draw inspiration for your products?
Well - I really like the PUN thing - so I look for light weight items that I can use a PUN with.  The ball thing is the best, hands down. We then did hockey pucks for our brothers that said, "Merry PUCKIN Christmas".  We have sand pail buckets that say, "have a bucket of fun on your birthday".  We have slices of a tree branch that say, "What WOOD I do without you?".  I have a small plastic golf club that says, "Welcome to the club".  They all go in the mail with no packaging.  I offer those special items to my regular customers for the same price.


Describe your best selling items or favorite experience with your business?
Best selling item is the ball, and probably the HAVE A BALL because people just add their message after that...like:  with your new baby, in your new home, with your new job, celebrating the season, etc.

Best story is one from when we first got started, we sent a BOUNCE BACK SOON ball.  The person who sent it called to thank me - which alone was so great.  She told me she sent the ball to her Aunt who was fighting cancer.  When her aunt called to thank her for the ball, she was laughing.  Her aunt told her she hasn't even smiled in the last 4 months, and now she has not stopped laughing for 10 minutes.  The postman had the strangest look on his face, and she just started laughing.  Those are the things that make it worth it.  I get at least one email or call a week with a funny or touching story.  I eat it up!!!

There is also all the funny BALL jokes.  This one is my sisters favorite.  Professional hockey player sent 2 balls to another Professional hockey player who had been dating a wonderful girl for a few years.  The ball said, "I'm sending these because you don't have any - ask her to marry you already!".  It was so funny.

We also have sent balls for retirement that say, TAKE YOUR BALL AND GO HOME - happy retirement.

I got a million of em!
What are your plans for the future?
Plans for the future ... wow ... good question.

After 9/11, like many americans, I re-evaluated the need for my full time job downtown and started doing free-lance from home so I could be physically closer to my kids. What I set out to do is start a small business that I could run from home so I can keep tabs on my boys and make enough money to send them to school.

What has happened, tho, is that I have been able to show my boys that ANYTHING IS POSSIBLE, and with enough hard work and faith in yourself, you can really make a business!!!  So, I would like to grow the ball business to a point where a larger company would want to buy it and take it to the next level -  it is my baby, so it would be important who it would go to and perhaps I could stay involved in some creative way.

Keeping these 4 boys of mine fed and sending them to college is going to be quite a

challenge, so financial security would be a dream.  Then I can move onto another BIG IDEA or two.

Right now, I do what I can to encourage people to follow their entrepreneurial spirit on a

small scale.  I would like to expand that.  I am high energy and enthusiastic and LOVE to help people.  Giving back is HUGE.  I tell my boys that the absolutely number one job I have in this world, is to raise KIND MEN who contribute in a positive way to the world.

Also - being a guest on CNBCs BIG IDEA with Donny Deutsch (boy oh boy is he ever handsome) was a big step for me, very validating to have someone tell me my idea was AWESOME and could very well make MILLIONS.
Visit www.SENDaBALL.com.  Chicago, Illinois

Beth Anderson is the Editor in Chief of Chic Galleria.com and Co-Owner of Chic Galleria Publications. 
Beth Anderson is the Editor in Chief of Chic Galleria.com and Co-Owner of Chic Galleria Publications.
